gu | DE

= ©
B e

f’,ft ]

PAGES OF OSCAR
COVERAGE



B Letter From the President

Rediord at
the 2006
aundance
Film Festival

Mission Man

We launch a new charity campaign. PLUS: A new EW/VH1 TV show.

Here at EXTERTAINMENT WEEKLY, we love to
celebrate the artists bringing vou the best
in film, television, music, and books. In our
pagies, however, we don't spend a lot of time
covering another side of these artists’ lives—
the devotion of a select group to worthy
causes, a devotion that is for the most part
conducted outside the limelight. So we began
2006 with a resolution: to create a campaign
that would highlight, and contribute to, the
best of these causes, from some of the greatest
entertainers. With thisin mind, the magazine
has launched “Entertainers With a Mission,”
which will celebrate performers for their al-
truistic and charitable work.

We are honored to designate Robert Redford
as EW's hirst Entertainer With a Mission. For
25 vears the heart and the face of the Sundance
Institute, Redford continues to be an active
philanthropist dedicated to an array of good
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causes. On his behall, EXTERTAINMENT WEEK-
LY will make a donation to the James Red-
ford Institute for Transplant Awareness (JRI).
Robert Redford’s son James is founder and
president of JRI, a nonprofit organization
dedicated to educating the public about the
need for organ and tissue donation, through
film, educational outreach, and the Internet.
He founded the organization in 1995, two
vears after receiving a liver transplant. To
check out JRI, please visit their website at
www. jrifilms.org.

We made our presentation to Robert Red-
ford at our Sundance party, held the festival's
opening weekend, on Saturday, Jan. 21, in Park
City, Utah. At each of our signature events this
vear, an Entertainer With a Mission will be
selected. We look forward to saluting and sup-
porting a numberof deserving charities in the
coming months and vears.

On a completely different note, I'd like to
announce a new ENTERTAINMENT WEeexLY TV
series, produced by Michael Davies of Who
Wants to Be a Millionaire fame. The World
Series of Pop Culture will debut this summer
on VH1. Sixteen teams from all over the coun-
try will compete towinup to $100,000 in cash
and prizes. And here's the good news—you have
a chance to be part of the show. We're con-
ducting a nationwide search for the very best
three-person teams of entertainment trivia
nuts we can find. If vou're interested, log on
to wuwew.com, or www.vhl.com, tor details.
But hurrv—the search has begun, and hun-
dreds of teams have already applied. Good luck!
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